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ABSTRAK 

 

Muh. Zamzam Muharom, NIM. 3403170224. “Pengaruh Pengungkapan 

Corporate Social Responsibility (CSR) Terhadap Manajemen Laba (Studi 

Kasus Perusahaan PT. Unilever Indonesia, Tbk Periode 2015-2019)”. 

Dibawah bimbingan Dr. H. Sukomo, Drs., M.Si. (Pembimbing I) dan 

Mohamad Hj. Elis Badriah, S.E., M.Ak. (Pembimbing II). 

Penelitian ini difokuskan pada “Pengaruh Pengungkapan Corporate Social 

Responsibility (CSR) Terhadap Manajemen Laba di Perusahaan PT. Unilever 

Indonesia, Tbk Periode 2015-2019”. 

Permasalahan yang dihadapi dalam penelitian ini meliputi : 1. Bagaimana 

Pengungkapan Corporate Social Responsibility (CSR) pada Perusahaan PT. 

Unilever Indonesia, Tbk periode 2015-2019?; 2. Bagaimana Manajemen Laba pada 

Perusahaan PT. Unilever Indonesia, Tbk periode 2015-2019?; dan 3. Seberapa 

besar pengaruh Pengungkapan Corporate Social Responsibility (CSR) terhadap 

Manajemen Laba pada Perusahaan PT. Unilever Indonesia, Tbk periode 2015-

2019? Adapun tujuan penelitian ini adalah : 1. Untuk mengetahui Pengungkapan 

Corporate Social Responsibility (CSR) pada Perusahaan PT. Unilever Indonesia, 

Tbk periode 2015-2019;  2. Untuk mengetahui Manajemen Laba pada Perusahaan 

PT. Unilever Indonesia, Tbk periode 2015-2019; dan 3. Untuk mengetahui 

Besarnya Pengaruh Pengungkapan Corporate Social Responsibility (CSR) terhadap 

Manajemen Laba pada Perusahaan PT. Unilever Indonesia, Tbk periode 2015-

2019. Metode yang digunakan penulis dalam penelitian ini adalah metode deskriptif 

dengan pendekatan kuantitatif. Untuk menganalisis data yang diperoleh digunakan 

Statistik Deskriptif, Koefisien Korelasi Sederhana, Regresi Linier Sederhana, 

Koefisien Determinasi, Uji Statistik t, dan Uji F 

Hasil dari penelitian dan pengolahan data menunjukkan bahwa : 1. Pengungkapan 

Corporate Social Responsibility pada Perusahaan PT. Unilever Indonesia, Tbk 

Periode 2015-2019 sudah berjalan sangat baik. Dari tahun ke tahun Pengungkapan 

Corporate Social Responsibility selalu mengalami kenaikan, kecuali di tahun 2019 

yang mengalami sedikit penurunan, jika dirata-ratakan besarnya nilai 

Pengungkapan Corporate Social Responsibility dari tahun 2015 sampai tahun 2019 

pada Perusahaan PT. Unilever Indonesia, Tbk sebesar 0,66 setiap tahunnya  dan 

rata-rata perkembangannya mengalami kenaikan sebesar 0,01 setiap tahunnya; 2. 

Manajemen Laba di Perusahaan PT. Unilever Indonesia, Tbk Periode 2015-2019 

diketahui sudah diaudit sesuai KAP Big 4 oleh Siddharta Widjaya & Rekan 

(KPMG). Hal ini berarti dari tahun 2015 s/d 2019 PT. Unilever Indonesia, Tbk 

sudah sesuai dengan variabel dummy yaitu sesuai KAP Big 4; 3. Pengungkapan 

Corporate Social Responsibility tidak berpengaruh signifikan terhadap Manajemen 

Laba pada Perusahaan PT. Unilever Indonesia, Tbk Periode 2015-2019. Artinya 

Pengungkapan Corporate Social Responsibility tidak menberikan pengaruh yang 

nyata terhadap Manajemen Laba pada Perusahaan PT. Unilever Indonesia, Tbk 

Periode 2015-2019. 
 

Kata Kunci  :  Pengungkapan Corporate Social Responsibility, Manajemen 

Laba. 

 



ABSTRACT 

 

Muh. Zamzam Muharom, NIM. 3403170224. “The Influence of Corporate 

Social Responsibility (CSR) Disclosures on Earnings Management (Case Study 

of PT Unilever Indonesia, Tbk Period 2015-2019)”. Under the guidance of Dr. 

H. Sukomo, Drs., M.Si. (Advisor I) and Mohamad Hj. Elis Badriah, S.E., M.Ak. 

(Advisor II). 

This research is focused on “The Effect of Corporate Social Responsibility (CSR) 

Disclosure on Earnings Management in PT. Unilever Indonesia, Tbk Period 2015-

2019”. 

The problems faced in this study include: 1. How to Disclosure of Corporate Social 

Responsibility (CSR) in PT. Unilever Indonesia, Tbk period 2015-2019?; 2. How is 

Earnings Management at PT. Unilever Indonesia, Tbk period 2015-2019?; and 3. 

How big is the influence of Corporate Social Responsibility (CSR) Disclosure on 

Earnings Management at PT. Unilever Indonesia, Tbk period 2015-2019? The 

objectives of this study are: 1. To find out the Disclosure of Corporate Social 

Responsibility (CSR) at PT. Unilever Indonesia, Tbk period 2015-2019; 2. To find 

out the Earnings Management at PT. Unilever Indonesia, Tbk period 2015-2019; 

and 3. To find out the magnitude of the influence of Corporate Social Responsibility 

(CSR) Disclosures on Earnings Management at PT. Unilever Indonesia, Tbk period 

2015-2019. The method used by the author in this study is a descriptive method with 

a quantitative approach. To analyze the data obtained used Descriptive Statistics, 

Simple Correlation Coefficient, Simple Linear Regression, Coefficient of 

Determination, T-Statistical Test, and F-Test. 

The results of the research and data processing show that: 1. Disclosure of 

Corporate Social Responsibility at PT. Unilever Indonesia, Tbk The 2015-2019 

period has been going very well. From year to year Corporate Social Responsibility 

Disclosures always increase, except in 2019 which experienced a slight decrease, 

if the average value of Corporate Social Responsibility Disclosures from 2015 to 

2019 at PT. Unilever Indonesia, Tbk by 0.66 per year and the average development 

has increased by 0.01 per year; 2. Earnings Management at PT. Unilever 

Indonesia, Tbk for the 2015-2019 period is known to have been audited according 

to KAP Big 4 by Siddharta Widjaya & Partners (KPMG). This means that from 

2015 to 2019 PT. Unilever Indonesia, Tbk is in accordance with the dummy 

variable, namely according to KAP Big 4; 3. Disclosure of Corporate Social 

Responsibility has no significant effect on Earnings Management at PT. Unilever 

Indonesia, Tbk Period 2015-2019. This means that the Disclosure of Corporate 

Social Responsibility does not give a real influence on Earnings Management at 

PT. Unilever Indonesia, Tbk Period 2015-2019. 

 

Keywords :  Disclosure of Corporate Social Responsibility, Earnings 

Management. 
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