DAFTAR ISI

LEMBAR PERSETUJUAN
LEMBAR PENGESAHAN
LEMBAR PERNYATAAN KEASLIAN SKRIPSI
ABSTRAK ...
KATA PENGANTAR ......oooiiiiiiiii e
DAFTAR ISL ...t
DAFTAR TABEL ........ccoiiiii
DAFTAR GAMBAR .......ooiiiiiiiie e
DAFTAR LAMPIRAN ......oooiiiiiiiiiiii s
BAB I PENDAHULUAN........c.cciiii
1.1 Latar Belakang Penelitian............cccooeiiiiiiciiienic e
1.2 Identifikasi dan Rumusan Masalah............c.ccocooiiniiinnnnn.
1.2.1 Identifikasi Masalah.............cccooveviniininiiiciice
1.2.2 Rumusan Masalah.........c.cccoooiiniiiiniiii,
1.3 Tujuan Penelitian .........ccccoooveeiiiiiiiiie i
1.4 Manfaat Penelitian .........ccocovveiiiiinieiiseee e
1.4.1 Manfaat Penelitian ...........cccocviiiiiiiininin,
1.4.2 Manfaat Praktis .........cccooeviiiiiiiiiincc
BAB II KAJIAN PUSTAKA, KERANGKA PEMIKIRAN, DAN
HIPOTESIS ...
2.1 Kajian Pustaka .......ccooeiiiiiiiiiiii
2.1.1 Teori IImu Manajemen..........cccoceeevvreeiienininnnnennnn,
2.1.1.1 Pengertian Manajemen ............ccccceervvrnenne.
2.1.1.2 Fungsi Manajemen...........cccccoeerverienereennne.
2.1.1.3 Tujuan Manajemen ..........cccccoeervrrireerennnne
2.1.1.4 Bidang Manajemen...........ccccceevververnnnnnnn
2.1.2 Manajemen Pemasaran ...........c.ccevveeriveenieenieennennne.
2.1.2.1 Pengertian Manajemen Pemasaran.............
2.1.2.2 Fungsi Manajemen Pemasaran ..................
2.1.2.3 Tujuan Manajemen Pemasaran..................
2.1.2.4 Digital marketing..............cccccocoevveniinnnnnn.
2.1.2.5 Perilaku Konsumen............cccocevvvvrieennnnnnn.
2.1.3  Content Marketing ............ccccocuevvenveiieniiiinenene
2.1.3.1 Pengertian Content Marketing...................
2.1.3.2 Manfaat Content Marketing...........c...........
2.1.3.3 Indikator Content Marketing .....................
2.1.4 Customer Engagement .............ccccccouevveeriiinneenninnnns
2.1.4.1 Pengertian Customer Engagement.............



BAB 111

2.1.4.2 Dimensi Customer Engagement ................ 31

2.1.4.3 Indikator Customer Engagement ............... 32
2.1.4.4 Proses Customer Engagement ................... 33
2.1.5 Purchase INtention .............ccccceuvceeviieeniineenineannnns 34
2.1.5.1 Pengertian Purchase Intention................... 34
2.1.5.2 Faktor-faktor yang Mempengaruhi
Purchase Intention ...............cccccoeveennnene. 35
2.1.5.3 Indikator Purchase Intention ..................... 35
2.1.6 Penelitian Terdahulu yang Relevan.......................... 36
2.2 Kerangka PemiKiran .........cccooeviiiiiiniiii e 39
2.2.1 Pengaruh Content Marketing terhadap
Purchase INtention ..............ccccocoeveiiiieniinincncnne 39
2.2.2 Pengaruh Customer Engagement terhadap
Purchase INtention ............ccccccoeeevveiiiienicnicnennnnn. 41
2.2.3 Pengaruh Content Marketing dan Customer
Engagement terhadap Purchase Intention ............... 42
2.3 Hipotesis Penelitian ..........cccooeviiiiiiiiiiiiiicccce 44
METODE PENELITIAN .......ccoiiiiiiieeeee e 46
3.1 Metode Penelitian yang digunakan............ccccceovnivniiinnnnnn. 46
3.2 Definisi dan Operasional Variabel .............cccccooiiiiiiininnnnn. 47
3.2.1 Definisi Variabel ..........cccccooiiiiiiiiiees 47
3.2.2  Operasional Variabel............cccoovviiiieiiiiiiicii 48
3.3 Populasi dan Sampel Penelitian............cccoovviieninnincnnnne. 50
3.3.1  POPULASI..c.ciiiiiiiiic e 50
3.3.2 0 Sampel ..o 51
3.4 Sumber dan Teknik Pengumpulan Data............c.ccocvennenn. 53
3.4.1 Sumber Data ......cccociiiiiiiiiiie e 53
3.4.2 Teknik Pengumpulan Data...........ccccoovriiiniiiiinnnnns 54
3.5 Teknik Analisis Data........ccccceiiiiiiiiiiiiieiieeeee e 54
3.5.1 Analisis Deskriptif........cocooviiiininiiiiiiicciiens 55
3.5.2  Analisis Verifikatif.........ccccoooiiiiiiniie 56
3.5.2.1 Pengaruh Content Marketing terhadap
Purchase Intention ...............ccccocoevennene. 57
3.5.2.2 Pengaruh Customer Engagement
terhadap Purchase Intention ...................... 59
3.5.2.3 Pengaruh Content Marketing dan
Customer Engagement terhadap
Purchase Intention ................ccccoeveennnene. 61
3.6 Tempat dan Waktu Penelitian ...........cccocovenviiiiniiniicnnene. 65
3.6.1 Tempat Penelitian..........cccooevvriiiiiiiniiniiiiciic 65

vi



3.6.2  Waktu Penelitian ....ccouueeeeeeeeeeeeeeeeee e 65

BAB 1V HASIL PENELITIAN DAN PEMBAHASAN.........ccccovvinnnene. 66
4.1 Hasil Penelitian..........cccooiiiiiiiiiiieiceeeeceeee 66
4.1.1 Gambaran Umum Penelitian............ccccevvrriiernnnnn. 66
4.1.1.1 Sejarah Toko Breed Street Ciamis............. 66
4.1.1.2 Visi dan Misi Toko Breed Street

CRAMIS .o 66

4.1.1.3 Struktur Organisasi Toko Breed Street
CRAMIS .. 67

4.1.1.4 Deskripsi Pekerjaan pada Toko Breed
Street ClamiS.....oooeerveereeniieenee e 68
4.1.2 Karakteristik Responden............cccooeiiiiiiiiiicnnnnnn. 71
4.1.3 Deskripsi Variabel yang Diteliti..........cccccvvivernnnnn. 75

4.1.3.1 Deskripsi Variabel Content Marketing

4.13.2

pada Konsumen Toko Breed Street

CRAMIS e 76
Deskrpsi Variabel Customer

Engagement pada Konsumen Toko

Breed Street

CRAMIS .o 92

4.1.3.3 Deskripsi Variabel Purchase Intention
pada Konsumen Toko Breed Street
CHlAMIS v 107
4.1.4 Hasil Pengujian Hipotesis.........cceovrverieniininninennenn, 124

4.14.1

4.14.2

4143

4.2 Pembahasan ....

Pengaruh Content Marketing Terhadap
Purchase Intention Pada Konsumen

Toko Breed Street Ciamis. ......c.ccceevveeennne 124
Pengaruh Customer Engagement

Terhadap Purchase Intention Pada

Konsumen Toko Breed Street Ciamis........ 130
Pengaruh Content Marketing dan

Customer Engagement Terhadap

Purchase Intention Pada Konsumen

Toko Breed Street Ciamis. ........ccccevvvveennnee. 137

..................................................................... 147

4.2.1 Pengaruh Content Marketing Terhadap Purchase

Intention Pada Konsumen Toko Breed Ciamis. ....... 147

4.2.2 Pengaruh Customer Engagement Terhadap
Purchase Intention Pada Konsumen Toko Breed

Ciamis.

..................................................................... 150

vil



4.2.3 Pengaruh Content Marketing dan Customer
Engagement Purchase Intention Pada Konsumen

Toko Breed Street Ciamis. ........ccccoevvveeeeiiiineeeesinnnnn. 152

BAB V SIMPULAN DAN SARAN ......cooiiiiiee ettt 154
5.1 SIMPUlan ....cooviiiiiii 154

5.2 SATAN......iiiiiiiie e 155

DAFTAR PUSTAKA ...t 157
LAMPIRAN-LAMPIRAN ...t 161
RIWAYAT HIDUP ...t 186

viii



