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Appendix 5: Teaching module 
 

 

 

MODUL AJAR 

MENULIS TEKS TERTULIS BERBENTUK IKLAN 

YANG BERUPA SLOGANS 
 

 

 

Bidang Keahlian Otomatisasi dan Tata Kelola Perkantoran 
(OTKP) 

Mata Pelajaran Bahasa Inggris 

Fase / Kelas E / X (sepuluh) 

Nama Penyusun Siti Nur Kholifah Hidayati 

Nama Intansi SMK PGRI 4 Kota Serang 
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Nama Penyusun Siti Nur Kholifah Hidayati 

Nama Intansi SMK PGRI 4 Kota Serang 

Tahun Pelajaran 2023/2024 

Mata Pelajaran Bahasa Inggris 

Jenjang SMK 

Kelas X OTKP 

Alokasi Waktu 9 x 45 Jam Pelajaran 

Tahapan Fase E 

Domain Konten Menulis (Writing) 

Tujuan Pembelajaran Merancang dan mempresentasikan teks tertulis berbentuk iklan 

berupa slogans dengan memperhatikan fungsi sosial, struktur 

teks, dan unsur kebahasaan sesuai konteks secara santun, kritis, 

kreatif, dan mandiri dengan tingkat kelancaran dan ketepatan 

Konten Utama Teks fungsional khusus iklan berupa Slogans 

Pertanyaan inti What makes good advertisement? 

What makes good slogans? 

Prasyarat 

Pengetahuan/Ketrampilan 
 Peserta didik mampu menunjukkan keterampilan 

merespon teks yang kompleks. 

 Peserta didik menulis dan membuat iklan berupa 

Slogans. 

 Peserta didik mampu menyampaikan ide secara kritis 

dengan menggunakan berbagai kosa kata yaitu kata 

kerja dalam tulisannya. 

Target profil pelajar 

Pancasila 

Peserta didik yang beriman, bertakwa kepada Tuhan YME, 

mandiri dan berpikir kritis dan kreatif 

Target peserta didik Peserta didik Regular 

Jumlah peserta didik Maksimum 30 - 40 peserta didik 

Model pembelajaran Discovery Learning 

Assesmen Individu 

Langkah Pembelajaran 

Pertemuan ke – 1 

Kegiatan Awal Menonton video materi tentang Advertisement 

Kegiatan Inti  Menjelaskan materi tentang Advertisement 

 Mencari referensi materi 

Kegiatan Akhir  Peserta didik membuat refleksi pembelajaran 

Pertemuan ke – 2 

Kegiatan Awal Apersepsi materi yang telah di pelajari 

Kegiatan Inti  Mencari referensi slogans yang menarik 

 Membuat slogans menggunakan Photo Grid 

 Mengirim Slogans pada WhatsApp Group 
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Kegiatan Akhir  Peserta didik membuat refleksi pembelajaran 

Pertemuan ke - 3  

Kegiatan Awal Apersepsi materi yang telah dipelajari 

Kegiatan Inti  Peserta didik mengerjakan assessment formatif 

Kegiatan Akhir  Peserta didik mampu merefleksikan materi yang telah 

di pelajari 

Assessment Sumatif  Peserta didik membuat Slogans menggunakan aplikasi 

Photo Grid 

Assessment formatif Name : 

Class : 

 

Read this advertisement text! 

 

Just because you are in a taxi, on a plane, or in a line, doesn’t 

mean that you are cut off from the world? As a business 

executive, you know how important it is to maintain 

communication with your office and with your clients. You 

know that if you are not talking to your customers, you may 

lose your great opportunities. 

We have solutions. The portable SE-543 mini-phones fits 

easily into a pocket. It’s all digital, so your communication is 

secure. And you can plug it into any phone jack to pick up your 

e-mail. It has a 56,6 Kbps built-in modem and 50 MB memory 

for storing both voice mail and e-mail messages. 

 

1. To whom is this advertisement directed . . . 

 

A. People who travel a lot by planes 

B. People who works long hours 

C. People who communicate a lot by phone 

D. People who have e-mail messages 

E. People who have a vehicles 

 

Jawaban: C 

Read this advertisement text for questions number 2-4! 

HOTEL & RESTAURANT MANAGEMENT 

(Learn Professional Hospitality At Our Training Institute) 

# 6-12 months certificate programs 

# Classes: days, nights, or weekends 
# Job placement assistance upon completion 
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 Classes begin on April 1. Call the school for further 

information. 

 

2. The advertisement is addressed to someone who wants to …. 

 

A. develop his hotel or restaurant 

B. be a manager in a hotel or restaurant 

C. work at a hotel or a restaurant professionally 

D. be a professional trainer in a hotel or a restaurant 

E. be customers in a hospital or a restaurant 

 

Jawaban : C 

3. What service is offered by the institute . . . 

A. a professional teacher 

B. learning professional hospitality 

C. a job after finishing the course 

D. a professional customer service 

E. learning hotel or restaurant management 

 

Jawaban : B 

“Classes begin on April 1.” 

 

4. The underlined word is closest in meaning to …. 

 

A. play 

B. start 

C. spend 

D. stay 

E. take 

 

Jawaban : B 

Read this advertisement text for questions number 5-7! 

Hotel Cannero 

28051 Cannero Riviera, Italy 
Phone: 323788046 
Waiters/Waitresses (2), Swimming Pool Attendants, Bar Staff. 

Around $ 150 per week. 12 hours per day, 6 days per week. 

Free board and accommodation. Knowledge of German, Italian 

or French required. Period of work 3 or 6 months between end 

of March and end of October. Applicants should be fit and 
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 healthy, organized and clean. Applications from 25 March to 

the end and send to Maria Carla at the above address. 

 

5. What is the text about …. 

 

A. A week tour to Italy 

B. A job vacancy in Hotel Cannero 

C. Three day tour to European countries 

D. The description on Cannero Riviera 

E. The information about trip 

Jawaban: B 

6. Who is the addressee of this advertisement …. 

 

A. Those who can speak two foreign languages 

B. Those who can serve foreigners 

C. All who meet the requirements mentioned 

D. The educated people who can handle service jobs 

E. Someone who will swim 

 

Jawaban : C 

7. Those who are accepted to work for the hotel …. 

 

A. Are mostly Italians 

B. Will get accommodation 

C. Are under the control of Maria Carla 

D. Will start working between March and October 

E. Can speak Italy 

 

Jawaban : D 

Read this advertisement text for questions number 8-9! 

 

This new and unusual building in the downtown business 

district offers unique opportunities for small to midsized 

tenants to occupy an entire floor. 

OFFICE SUITES 

From 1,600 to 6,000 square feet are available for immediate 

occupancy. Commuting is easy, with the subway stop only one 

block away. It’s convenient to shops, restaurants, hotels, and 

business services. 

For leasing information call 

303-572-5947. 

 

8. What is this advertisement about . . . 
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 A. A new office building 

B. Office suites to rent 

C. The unusual building downtown 

D. Office suites to sell 

E. A place to work 

Jawaban : B 

9. The good point about the office suits is …. 

A. Furnished 

B. Available in one type size 

C. Far from public places 

D. An expensive place 

E. Easy to reach for commuters 

Jawaban: E 

DIENG RESTO 

Every Saturday from 18.00 to 21.30 

Dieng Restaurant 

A selection of our original recipe 

Prepared in front of your eyes by our chef 

• Included free Carica Drink 
• Enjoy the live music by Antrax Band 

For more info: 

Call: 3389777 ext. 65111-65112 

DIENG RESTAURANT WONOSOBO 

 

10. What is the purpose of the advertisement above . . . 

 

A. To promote Dieng Restaurant 

B. To enjoy Antrax Band 

C. To inform Dieng Restaurant 

D. To describe Dieng Restaurant 

E. To sell the food in Dieng Restaurant 

 
Jawaban: A 

Media Pembelajaran A. Materi 

ADVERTISEMENT 

(IKLAN) 

 Teks tulis iklan berupa slogans berbentuk barang atau 

jasa,makanan dan kegiatan di media massa 

 

 Fungsi sosial : Mempromosikan kepada Masyarakat 

untuk membeli dan menggunakan barang atau jasa, 

makanan, dan mengikuti kegiata di media massa. 
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  Struktur text dapat menyebutkan tujuan iklan barang 

atau jasa, makanan dan kegiatan di media massa 

 

 Unsur kebahasaan: ungkapan dan kosa kata yang lazim 

digunakan iklan barang atau jasa, makanan, dan 

kegiatan di media massa, penggunaan nominal singular 

dan plural secara tepat, dengan atau tanpa a, the, this, 

those, my, their, dan lain sebagainya, secara tepat dalam 

frasa nominal, ucapan, tekanan kata, intonasi, ejaan dan 

tanda baca, tulisan tangan 

 Language Feature of Advertisement Text (Unsur 

Kebahasaan Teks Iklan) 

 

1. Kata Sifat (Adjective) 

Adjective merupakan kata sifat yang digunakan untuk 

memberikan keterangan pada noun maupun pronoun. 

Kata sifat menambahkan deskripsi atau kualifikasi pada 

produk atau layanan. 

Contoh : 

 

 “Luxurious” experience with our spa 

treatment. 

 “Efficient” and “powerful” performance in 

our latest gadget. 

 

2. Kata Benda (Noun) 

Dalam iklan, noun dapat merinci produk atau layanan 

secara lebih spesifik. Noun (kata benda) adalah suatu 

kata yang menunjukkan nama orang, nama tempat, atau 

nama suatu benda atau segala sesuatu yang dibendakan. 

Contoh : 

 

 “Revolutionary” technology for seamless 
connectivity. 

 “Aromatic” blend in our new coffee selection. 

 

3. Kata-Kata Teknis (Technical Terms) 

Kata teknis merupakan suatu istilah yang 

mempunyai makna khusus dan dipakai dalam 

berbagai bidang. 

Contoh : 

 “Advanced” algorithm for personalized 

recommendations. 
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  “High-resolution” display for crystal-clear 

visuals. 

 

4. Kata-Kata Negatif (Negative Words) 

Negative words dapat menyoroti masalah yang diatasi 

oleh produk atau layananmu. Negatif adalah kata atau 

frasa yang menunjukkan Anda menolak atau tidak 

setuju dengan sesuatu. Kami selalu menggunakan kata- 

kata negatif dalam percakapan sehari-hari, jadi banyak 

dari kata-kata ini pasti sudah tidak asing lagi bagi Anda. 

Contoh : 

 

 “Never worry about” losing data with our 

backup system. 

 “No more” hassle with our easy-to-use 

software. 

 

5. Kata - kata Inklusi (Inclusive Words) 
Kata Inklusif adalah kata sifat yang memiliki beberapa 

arti: dapat digunakan untuk menggambarkan sesuatu 

yang luas atau ekstensif, seperti proyek penelitian yang 

menyeluruh dan inklusif. Atau menggambarkan sebuah 

kelompok yang sangat ramah terhadap semua jenis 

orang. 

Contoh: 

 “Suitable for all” skin types. 

 “Designs that cater to” every lifestyle. 

 

6. Kata atau Frasa Interogatif (Interrogative Words 
Phrase) 

Kata-kata interogatif ini digunakan untuk merangsang 

pertanyaan atau refleksi dari konsumen. 

Contoh: 

 

 “Looking for” a stylish wardrobe upgrade? 

 “Why choose” our product for your daily 

needs? 

7. Kalimat Imperatif (Imperative Sentence) 

Kata imperatif memberikan instruksi atau ajakan 

kepada konsumen. Lihat contoh di bawah ini: 

 

 “Try now and feel the difference!” 

 “Enjoy exclusive discounts by subscribing 

now!” 
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 Topik: Makanan khas tradisional dari berbagai derah di 

Indonesia 

 

 Multimedia: Penggunaan Photo Ghrid peserta didik 

mampu membuat Slogans se – menarik mungkin agar 

barang yang dijual dapat di beli oleh peminat 

B. Media : 

Laptop, Loud Speaker, Film, gambar 

 

C. Metode : 

Menyimak dan penugasan individu 

 

D. Sumber : 

https://youtu.be/VdY57sQomF8?si=gJL7leqJ_bejHvas 

https://www.english-academy.id/blog/advertisement- 

text 

 

Mengetahui, Serang, ................................................ 2024 

Guru Bidang 
 

 

Ety Dimyaty, S,Pd 

Peneliti 
 

 

Siti Nur Kholifah Hidayati 

https://youtu.be/VdY57sQomF8?si=gJL7leqJ_bejHvas
https://www.english-academy.id/blog/advertisement-text
https://www.english-academy.id/blog/advertisement-text
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Q1 : “How often do you use instant messaging applications, especially 

WhatsApp?” 

Q2 : “Can you explain the activity of writing English slogans using 

instant messaging and Foto Grid?” 

Q3 : “What do you think the activity of writing English slogans using 

instant messaging and Foto Grid? “ 

Q4 : “How do you determine the choice of words and phrases for your 

slogan and what linguistics characteristics do you use?” 

Q5 : “What difficulties do you face when writing English slogans?” 

 

 

 

Appendix 8: The table of Linguistics Features 

 

Linguistic Features of Slogans 

 

 R Rh Al As C O 

Student 1       

Student 2       

Student 3       

Student 4       

Student 5       

Note : 

7. R : Rhyme 

8. Rh : Rhythm 

9. Al : Alliteration 

10. As : Assonance 

11. C : Consonance 

12. O : Onomatopoeia 



Appendix 8: Figures of teaching and learning in class 
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Appendix 9: Figures of student interview time 
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Appendix 10: The result of Students’ slogans 
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Appendix 11: Curriculum Vitae 

 

CURRICULUM VITAE 

 

 

A. Personal identity  

Name  : Siti Nur Kholifah Hidayati 

Place of birth  : Serang 

Date of birth : 06 August 2002 

Sex : Female 

Home Address : Link. Dukuh Raden RT/RW 08/01, Kel. 

Walantaka, Kec. Walantaka, Kota 

Serang 

Nationally : Indonesia  

Phone/mobile : - 

E-mail : Snurkholifah765@gmail.com  

B. Educational Program  

 Elementary School at SD Negeri Walantaka 1 (2008-2014)  

 Junior High School at SMP Negeri 8 Kota Serang (2014-2017)  

 Senior High School at SMA Negeri 6 Kota Serang (2017-2020) 

 

mailto:Snurkholifah765@gmail.com
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