
DAFTAR ISI 

 

COVER/HALAMAN MUKA 

LEMBAR PERSETUJUAN 

LEMBAR PENGESAHAN 

LEMBAR PENGESAHAPERNYATAAN KEASLIAN SKRIPSI 

ABSTRAK ......................................................................................................  i 

KATA PENGANTAR ....................................................................................  ii 

DAFTAR ISI ...................................................................................................  v 

DAFTAR TABEL...........................................................................................  x 

DAFTAR GAMBAR ...................................................................................... xiii 

DAFTAR LAMPIRAN .................................................................................. xiv 

BAB I PENDAHULUAN ...............................................................................  1 

1.1 Latar Belakang Penelitian ....................................................................  1 

1.2 Identifikasi dan Rumusan Masalah ......................................................  8 

1.2.1 Identifikasi Masalah .................................................................  8 

1.2.2 Rumusan Masalah ....................................................................  9 

1.3 Tujuan Penelitian .................................................................................  10 

1.4 Manfaat Penelitian ...............................................................................  10 

1.4.1 Manfaat Teoritis .......................................................................  10 

1.4.2 Manfaat Praktis .........................................................................  11 

BAB II KAJIAN PUSTAKA, KERANGKA PEMIKIRAN  

DAN HIPOTESIS...........................................................................................  12 

2.1 Kajian Pustaka ......................................................................................  12 

 Manajemen ...............................................................................  12 

2.1.1.1 Pengertian Manajemen .................................................  12 

2.1.1.2 Unsur-Unsur Manajemen .............................................  12 

2.1.1.3 Fungsi Manajemen .......................................................  14 

 Manajemen Pemasaran .............................................................  17 

2.1.2.1 Pengertian Manajemen Pemasaran ...............................  17 



2.1.2.2 Konsep-Konsep Manajemen Pemasaran ......................  18 

 Marketing Mix ..........................................................................  19 

2.1.3.1 Pengertian Marketing Mix  ...........................................  19 

2.1.3.2 Strategi Marketing Mix  ................................................  20 

2.1.3.2.1 Produk (Product) ...................................................  20 

2.1.3.2.1.1 Pengertian Produk .........................................  20 

2.1.3.2.1.2 Indikator Produk ...........................................  21 

2.1.3.2.2 Harga (Price) .........................................................  22 

2.1.3.2.2.1 Pengertian Harga ...........................................  22 

2.1.3.2.2.2 Indikator Harga .............................................  23 

2.1.3.2.3 Lokasi/Tempat (Place) ..........................................  24 

2.1.3.2.3.1 Pengertian Lokasi..........................................  24 

2.1.3.2.3.2 Indikator Lokasi ............................................  24 

2.1.3.2.4 Promosi (Promotion) .............................................  25 

2.1.3.2.4.1 Pengertian Prmosi .........................................  25 

2.1.3.2.4.2 Indikator Promosi..........................................  26 

2.1.4 Volume Penjualan ....................................................................  27 

2.1.4.1 Pengertian Volume Penjualan ...............................  27 

2.1.4.2 Indikator Volume penjualan ..................................  28 

2.1.5 Penelitian Terdahulu .................................................................  29 

2.2 Kerangka Pemikiran .............................................................................  34 

2.2.1 Pengaruh Produk terhadap Volume Penjualan .........................  34 

2.2.2 Pengaruh Harga terhadap Volume Penjualan ...........................  34 

2.2.3 Pengaruh Lokasi terhadap Volume Penjualan ..........................  35 

2.2.4 Pengaruh Promosi terhadap Volume Penjualan .......................  35 

2.2.5 Pengaruh Marketing Mix terhadap Volume Penjualan .............  36 

2.3 Hipotesis Penelitian ..............................................................................  38 

BAB III METODE PENELITIAN ...............................................................  39 

3.1.Metode Penelitian Yang Digunakan ....................................................  39 

3.2.Definisi Dan Operasionalisasi  variabel ...............................................  40 

3.2.1. Definisi Variabel ..................................................................  40 



3.2.2. Operasionalisasi  variabel ....................................................  41 

3.3.Populasi dan Sampel Penelitian ...........................................................  44 

3.3.1 Populasi ................................................................................  44 

3.3.2 Sampel .................................................................................  45 

3.4.Sumber Dan Teknik Pengumpulan Data ..............................................  46 

3.4.1 Sumber Data ........................................................................  46 

3.4.2 Teknik Pengumpulan Data...................................................  47 

3.5.Teknik Analisis Data ............................................................................  49 

3.5.1. Analisis Regresi Berganda ...................................................  50 

3.5.2. Analisis Regresi Sederhana .................................................  51 

3.5.3. Analisis Korelasi Sederhana ................................................  51 

3.5.4. Analisis Korelasi Berganda .................................................  52 

3.5.5. Analisis Koefisien Determinasi ...........................................  53 

3.5.6. Uji Signifikansi(Uji-T) ........................................................  53 

3.5.7. Uji Signifikansi (Uji-F) ........................................................  54 

3.6.Tempat Dan Waktu Penelitian .............................................................  54 

3.6.1. Tempat Penelitian ................................................................  54 

3.6.2. Waktu Penelitian ..................................................................  54 

BAB IV HASIL PENELITIAN .....................................................................  56 

4.1 Hasil Penelitian ....................................................................................  56 

 Gambaran Umum Objek Penelitian .....................................  56 

4.1.1.1 Sejarah Konveksi Asep Tasikmalaya.......................  56 

4.1.1.2 Visi dan Misi Konveksi Asep Tasikmalaya .............  57  

4.1.1.3 Struktur dan Tugas Konveksi Asep .........................  58 

4.1.1.4 Job Deskrispsi Konveksi Asep Tasikmalaya ...........  59 

4.1.2 Karakteristik Responden ......................................................  61 

4.1.3 Deskripsi Variabel yang Diteliti ..........................................  64 

 Deskripsi Hasil Penelitian Tentang Produk (  ) Pada 

Konsumen Konveksi Asep Tasikmalaya .................  65 

 Deskripsi Hasil Penelitian Tentang Harga (  ) Pada 

Konsumen Konveksi Asep Tasikmalaya .................  70 



 Deskripsi Hasil Penelitian Tentang Lokasi (  ) Pada 

Konsumen Konveksi Asep Tasikmalaya .................  75 

 Deskripsi Hasil Penelitian Tentang Promosi (  ) Pada 

Konsumen Konveksi Asep Tasikmalaya .................  80 

 Deskripsi Hasil Penelitian Tentang Volume Penjualan 

(Y) Pada Konsumen Konveksi Asep Tasikmalaya ..  85 

4.1.4 Hasil Pengujian Hipotesis ....................................................  90 

4.1.4.1 Pengaruh Produk Terhadap Volume Penjualan Konveksi 

Asep Tasikmalaya ....................................................  90 

4.1.4.2 Pengaruh Harga Terhadap Volume Penjualan Konveksi 

Asep Tasikmalaya ....................................................  95 

4.1.4.3 Pengaruh Lokasi Terhadap Volume Penjualan Konveksi 

Asep Tasikmalaya .................................................... 100 

4.1.4.4 Pengaruh Promosi Terhadap Volume Penjualan 

Konveksi Asep Tasikmalaya ................................... 108 

4.1.4.5 Pengaruh Marketing Mix  (Produk, Harga, Lokasi dan 

Promosi ) Terhadap Volume Penjualan Konveksi Asep 

Tasikmalaya ............................................................. 114 

4.2 Pembahsan ............................................................................................ 121 

4.2.1 Pengaruh Produk Terhadap Volume Penjualan Konveksi Asep 

Tasimalaya .................................................................................. 121 

4.2.2 Pengaruh Harga Terhadap Volume Penjualan Konveksi Asep 

Tasimalaya .................................................................................. 124 

4.2.3 Pengaruh Lokasi Terhadap Volume Penjualan Konveksi Asep 

Tasimalaya .................................................................................. 127 

4.2.4 Pengaruh Promosi Terhadap Volume Penjualan Konveksi Asep 

Tasimalaya .................................................................................. 130 

4.2.5 Pengaruh Marketing Mix (Produk, Harga, Lokasi dan Promosi) 

Terhadap Volume Penjualan Konveksi Asep Tasimalaya .......... 133 

BAB IV HASIL PENELITIAN ..................................................................... 137 

5.1 Simpulan................................................................................... 137 



5.2 Saran  ........................................................................................ 139 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 

RIWAYAT HIDUP 

 


