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ABSTRACT 

 

Irma Rahmayanti Fuadah, NIM. 3402190186. "INFLUENCE OF SALES PROMOTION 

AND CONSUMER ATTITUDE IN SHOOPE ON CONSUMER INTEREST (Case Study on 

ONLINE SHOP FEYZA.Clo)". Under the guidance of M Aziz Basari, S.Sos., M.M. (Advisor 

I) and Faizal Mujadid Faruk, S.E., M.M. (Advisor II). 

 

In this era of globalization, humans are required to have very high mobility capabilities. Along 

with this the need for information and communication technology is a very important thing. 

This research is focused on the effect of sales promotion and consumer attitudes in shope on 

consumer interest (a case study on online shop Feyza.Clo). The purpose of this study was to 

determine and analyze sales promotion, consumer attitudes and consumer interest in the online 

shop Feyzadi Shope; The effect of sales promotion on shope on consumer interest in Feyza's 

online shop in Shope; The influence of consumer attitudes in shope on consumer interest in 

online shop Feyza in Shope; The effect of sales promotion and consumer attitudes in shope on 

consumer interest in online shop Feyza in Shope. The method used in this research is an 

explanatory survey method. While the analytical tools used are multiple regression analysis, 

coefficient of determination, hypothesis testing and significance testing. The results of the study 

show that. 
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ABSTRAK 

 

Irma Rahmayanti Fuadah, NIM. 3402190186. “PENGARUH PROMOSI PENJUALAN 

DAN SIKAP KONSUMEN DI SHOOPE TERHADAP MINAT KONSUMEN (Studi 

kasus pada ONLINE SHOP FEYZA.Clo)”. Dibawah bimbingan M Aziz Basari, S.Sos., 

M.M. (Pembimbing I) dan Faizal Mujadid Faruk, S.E., M.M. (Pembimbing II). 

 

Di era globalisasi ini, manusia dituntut untuk mempunyai kemampuan mobilitas yang sangat 

tinggi. Seiring dengan hal ini kebutuhan akan teknologi informasi dan komunikasi merupakan 

suatu hal yang sangat penting. Penelitian ini difokuskan pada Pengaruh Promosi Penjualan Dan 

Sikap Konsumen Di Shoope Terhadap Minat Konsumen (Studi Kasus Pada Online Shop 

Feyza.Clo). Adapun tujuan penelitian ini adalah untuk mengetahui dan menganalisis Promosi 

penjualan, sikap konsumen dan minat konsumen di online shop Feyzadi Shoope; Pengaruh 

promosi penjualan di shoope terhadap minat konsumen di online shop Feyza di Shoope; 

Pengaruh sikap konsumen di shoope terhadap minat konsumen di online shop Feyza di Shoope; 

Pengaruh promosi penjualan dan sikap konsumen di shoope terhadap minat konsumen di online 

shop Feyza di Shoope. Metode yang digunakan dalam penelitian ini adalah metode survey 

explanatory. Sedangkan alat analisis yang digunakan adalah analisis regresi berganda, 

koefisien determinasi, uji hipotesis dan uji signifikansi. Hasil dari penelitian menunjukan 

bahwa. 
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